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Facebook

Superpower Why Use It What Works

- It's where your - Engagement rate of » Photos + Videos!
donors and 0.11% for nonprofits' .
orospects are Median = 00649 » Start a conversation

¢ — . 0

* Precision ’rorjge’ring, ) Focebooo.k

tracking, budgeting Fundraising Tools

($34 avg. gift)?

Sources: 12022 Social Media Industry Benchmark Report: IM+R Benchmarks O



https://www.rivaliq.com/blog/social-media-industry-benchmark-report/
https://mrbenchmarks.com/

Instagram

Superpower Why Use [t What Works

- Younger audience, » Instagram » Carousels?
but managed Fundraising Tools )
through the same ’ Hoshfogg, €maolls,
Business Suite as FB * You hqve, link in bio
ce|ebr|’ry/|mf|uencer . .
« 24% say it's more friends » Multi-step stories
impoch?/u| than FB!

Sources: 12020 Global Jrends in Giving Report: 22022 Social Media Industry Benchmark Report O



https://www.funraise.org/giving-report/infographics
https://www.rivaliq.com/blog/social-media-industry-benchmark-report/

Twitter

Superpower Why Use [t What Works

- A unique, tast- - High potential to * Links=86% more
moving ecosystem recruit new, vocal retweets?
advocates
« Granular targeting » Schedule evening
and ono|y’rics - Lowest cost per click and weekend tweets
available of all platforms’

Sources: 12022 Social Media Advertising Benchmarks: 2/Nonorotit Tech tor Good



https://www.webfx.com/social-media/pricing/how-much-does-social-media-advertising-cost/
https://www.pinterest.ca/pin/203154633163428056/

LinkedIn

Why Use It [l What Works

« More red| peop|e, » Demonstrate - Longer posts with
fewer trolls ’rhough’r |eoo|ership an image
« Longer shelf life for - Steward corporate » Nothing after 5pm!
POSTS artners, engage
anrd members
networks

Source: /HubSQof


https://blog.hubspot.com/marketing/how-frequently-should-i-publish-on-social-media

TikTok

- Engagement * Young, fun » 15-60s videos

What Works

« Creator Tools » Connect with » Trend Co-opting
mission, programs




